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PREFACE 


Ihis  report  presents  estimated  household  consumer  purchases  of  frozen  concentrated  juices, 
chilled  orange  juice,  canned  single-strength  juices,  canned  euid  refrigerated  citrus  salads  and 
sections,  canned  single-strength  fruit  drinks  and  fresh  oranges  and  grapefruit.  Beginning  with 
July  1963^  the  data  represent  projections  to  national  totals  "based  on  reported  purchases  and 
related  information  frcai  a representative  national  sample  of  approximately  1,^00  household  con- 
sumers. Estimates  were  "based  on  a sample  of  about  6,000  households  from  195^  throxx^  i960,  and 
on  about  10,000  households  from  I96I  to  June  I963.  ' 

A committee  of  the  Florida  Citrus  Industry  working  with  repre.sentatives  of  the  U.  S.  Depart- 
ment of  Agricultxire  and  the  Market  Research  Corporation  of  America  has  reviewed  the  accxxracy  of 
the  data  presented  in  this  series  of  reports.  Based  on  experience  and  comparison  with  canners’ 
reports.  Bureau  of  Census  reports,  and  estimates  of  use  other  than  by  householders,  the  committee 
agreed  that  projection  of  purchases  by  the  Iferket  Research  Corporation  of  America  consumer  panel 
to  a national  total  "basis  results  in  some  overestimate  of  purchases  of  frozen  orange  concentrate 
and  canned  grapefruit  juice,  and  some  understatement  of  canned  orange  juice.  Nevertheless,  the 
data  are  considered  reliable  indicators  of  trends  amd  of  relative  changes  in  household  purchases 
from  one  period  to  euiother. 

Ihe  cost  of  obtaining  the  consumer  purchase  data  has  been  defrayed  by  the  Florida  Citrus 
Commission,  with  some  help  from  the  California  Prune  Advisoiy  Board  since  October  1959.  Prior 
to  that  time  the  Department  cooperated  with  fruit  industry  groups  in  paying  those  costs.  The 
Department,  however,  continues  to  analyze  the  data  and  publish  reports  as  it  has  done  since  1950- 

All  data  in  the  report  are  based  on  4-week  periods  (28  days)  to  facilitate  comparisons. 
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CONSUMER  PURCHASES  OF  CITRUS  FRUIT,  JUICES, 

DRINKS,  AND  OTHER  PRODUCTS 
JULI  1963 

By  Clive  E.  Johnson 
Marketing  Economics  Division 
Economic  Research  Service 

The  data  in  this  report  represent  estimated  total  purchases  by  household  con- 
sumers in  the  contiguous  States.  They  do  not  include  purchases  made  for 
hotels,  restaurants,  hospitals,  or  other  institutional  outlets.  Data  are  for 
4-week  periods  (28  days)  to  facilitate  comparisons.  Expenditures  are  computed 
from  prices  paid  for  the  most  prevalent  size  of  container. 


HIGHLIGBTS 


Consumer  purchases  of  frozen  concentrated  juices,  chilled 
orange  juice,  canned  single-strength  juices  and  canned 
single -strength  fruit  drinks  totaled  17*3  million  cases 
(single-strength  equivalent)  in  July,  196^,  a decrease 
of  5 percent  or  890,000  cases  frcxn  the  same  month  of  I962, 

Purchases  of  noncitrus  juices  and  canned  fruit  drinks  were 
up  sharply  from  a year  earlier,  but  these  gains  were  more 
than  offset  by  a reduction  in  use  of  citrus  juices  which 
were  in  short  supply  as  a result  of  freezes  in  winter 
months.  Crop  ^d  tree  damages  were  particularly  severe  in 
Florida  where  most  of  the  citrus  products  are  produced. 

Prices  paid  for  fruit  juices  and  drinks  averaged  5*2  cents 
per  6-ounce  serving,  up  21  percent  from  a year  earlier. 

Citrus  juices  were  sharply  higher  and  rather  strong  ad- 
vances were  reported  for  pineapple -grapefruit  drink,  miscel- 
laneous frozen  concentrates,  eind  miscellaneous  canned  juices. 
Prune  and  tomato  juices  were  moderately  less  expensive, 
while  prices  of  other  products  held  about  the  same.  Con- 
sumers spent  $64.2  million  for  fruit  juices  and  drinks  in 
July,  13  percent  more  than  a year  earlier. 


Purchases  of  frozen  orange  concentrate  were  off  45  percent 
frcm  the  preceding  July;  chilled  orange  juice,  off  22  i)er- 
centj  canned  orange  juice,  off  21  percent,  and  canned 
grapefruit  juice,  off  5 percent.  Hence,  these  citrus  pro- 
ducts accounted  for  only  3I  percent  of  all  fruit  juices  and. 
drinks  bought  for  home  use  during  the  month  compared  with 
48  percent  a year  earlier. 
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On  the  other  hand,  purchases  increased  for  tomato  juice 
hy  l8  percent;  for  pineapple-grapefruit  drink,  hy  20  per- 
cent; and  for  orange  drink,  hy  ^5  percent.  Heavy  gains 
also  were  recorded  for  miscellaneous  frozen  concentrated 
juices,  miscellaneous  canned  juices,  and  miscellaneous 
fruit  drinks.  However,  purchases  of  prune  juice  were  off 
3 percent. 

Cumulative  purchases  of  fruit  juices  and  drinks  through 
July  of  the  reporting  year  beginning  October  19^2,  were 
2 percent  or  k-  million  cases  above  the  corresponding  10 
months  of  I96I-62.  Cumulative  expenditures  were  up  7 
percent. 

July  purchases  of  canned  grapefruit  sections  were  off  12 
percent  from  a year  earlier  and  movement  of  chilled  citrus 
salads  and  sections  was  off  substantially  from  October 
when  first  reported.  Retail  sales  of  fresh  oranges  and 
fresh  grapefruit  were  off  Ik  percent  and  5^  percent,  from 
July  i960,  the  last  compaxable  month  for  which  data  are 
available . 


FROZEN  CONCENTRATED  AND  CHILLED  JUICES 


Rise  in  Family  Expenditure  Halted  for  FOC 


Household  consumers  bou^t  about  the  same  quantity  of 
frozen  concentrated  orange  juice  in  July  as  in  the  pre- 
ceding month.  ^ Nevertheless,  retail  movement  was  off 
45  percent  — 2.5  million  gallons  — from  a year  earlier 
and  7 percent  frcm  July  1958  to  the  lowest  level  reported 
in  12  years.  ^ (See  tables  1,  lA,  and  21  and  figures 
11-14.) 

Supplies  of  the  concentrate,  as  well  as  of  other  orange 
and  grapefruit  products,  were  sharply  below  year  earlier 
levels  as  a result  of  a freeze  in  December  that  severely 
damaged  trees  and  crops  in  Florida,  the  principle  pro- 
ducing state. 


Monthly  and  cumulative  purchase  and  expenditure  data  for  all  products 
are  for  28-day  periods  to  facilitate  comparisons.  Cases  are  the  equivalent  of 
2k  No.  2 cans... 432  ounces  per  case,  except  480  ounces  for  ceuined  grapefruit 
sections.  Expenditures  are  based  on  prices  paid  for  size  of  can  usually  pur- 
chased as  shown  in  table  21. 

2/  Citrus  crops  also  were  damaged  by  freezes  in  the  winter  of  1957-58# 
but  fruit  8md  tree  losses  were  not  as  severe  as  in  I962.  See  table  lA  for 
comparisons  with  1957-58. 
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Upturn  Slows  in  Use 

MIL  GAL.  (Cumulaliv*  Purehasts) 


MISC.  FROZEN  CONC. 


+ 32%  - 


OCT.  APR. 


Frozen  oraige  concentrate  accounted  for  only  21  percent 
of  the  total  quantity  of  fruit  juices  and  drinks  used  in 
the  home  in  July,  compared  with  36  percent  a year  earlier. 
On  the  other  hand,  the  proportion  of  total  purchases  re- 
presented by  canned  fruit  drinks  was  up  10  percentage 
points,  and  the  share  for  canned  single -strength  juices 
rose  5 points. 

The  decline  in  consumption  of  frozen  orange  concentrate 
from  the  preceding  July  reflected  fewer  biiyers,  along  with 
a smaller  average  size  of  purchase.  Only  19.3  percent  of 
families  bought,  compared  with  27  percent  a yeeir  earlier. 
And  the  average  size  of  purchase  dropped  to  6 from  8 cans 
per  buying  family.  Both  ccanponents  of  total  purchases 
were  smaller  than  reported  for  most  months  since  the 
early  1950's, 

Retail  prices  were  up  slightly  from  June  to  28.1  cents 
per  6-ounce  can  --a  new  high  for  this  series,  begun  in 
19^9*  Ibis  represented  an  advance  of  71  percent  over  the 
preceding  July  when  supplies  were  ample  and  prices  were 
well  below  1957-58  averages. 

The  average  buyer  spent  $1.71  for  frozen  orange  concen- 
trate in  July,  an  increase  of  32  percent  over  a year 
earlier.  (See  tables  18-20.)  Nevertheless,  family  ex- 
penditures were  off  slightly  from  June.  This  halted  the 
upswing  that  had  prevailed  for  more  than  a year. 

In  total,  consumers  spent  $18.3  million  for  the  product 
in  July,  a decline  of  6 percent  from  a year  earlier. 

Cumulative  purchases  of  frozen  orange  concentrate  through 
July  of  the  current  reporting  year  beginning  October  I962 
totaled  48.8  million  gallons,  19  percent  (II.6  million 
gallons)  less  than  in  the  corresponding  10  months  of  I961- 
62.  (See  figure  in  margin. ) However,  cumulative  expendi- 
tures were  down  only  6 percent  ($13.8  million), 

of  Miscellaneous  Frozen  Concentrates 

Household  use  of  miscellaneous  frozen  concentrated  juices 
such  as  grape,  grapefruit,  pineapple,  and  blends  (some 
containing  citrus)  was  up  17  percent  in  comparison  with 
July  1962.  (See  table  21.)  Nevertheless,  movement  was 
down  contraseasonally  frcm  June  and  was  the  slowest  re- 
ported since  December. 

Prices  paid  for  this  group  of  products  held  at  the  June 
average  of  20,3  cents  per  6-ounce  can.  Biis  price  was 
as  much  as  I5  percent  above  levels  of  the  3 preceding 
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years.  Even  so,  a 6-ounce  serving  cost  only  cents  com- 
paxed  with  7 cents  for  frozen  orange  concentrate,  (See 
tables  l8  and  I9,)  With  both  prices  and  purchases  up,  con- 
sumer expenditures  rose  3^  percent  ($1  million)  over  the 
preceding  July, 

Cumulative  household  consumption,  October-July,  increased 
32  percent  — 2,3  million  gallons  — over  corresponding 
months  of  I96I-62.  Cumulative  expenditures  were  up  35 
percent. 

Total  Frozen  Concentrates  Share  Only  27  Percent  of  Market 

The  gain  in  use  of  miscellaneous  frozen  concentrates 
(131,000  gallons)  was  small  compared  with  the  decline  in 
use  of  frozen  orange  concentrate  (2,5  million  gallons), 
and  total  household  use  of  concentrated  juices  in  July 
was  off  37  percent  frcan  the''  same  month  of  I962,  As  a 
result,  this  type  of  juice  accounted  for  only  27  percent 
of  all  juices  and  drinks  used  in  the  hcane  this  July  com- 
pared with  4l  percent  a year  earlier. 

Retail  prices  of  frozen  concentrates  averaged  6,6  cents 
per  6-ounce  serving  or  57  percent  more  than  a year  earlier. 
In  contrast,  prices  of  csumed  single -strength  juices  and 
canned  fruit  drinks  averaged  only  sli^tly  hi^er. 

About  35  percent  of  the  total  consumer  budget  for  fruit 
juices  and  drinks  was  utilized  for  the  purchase  of  frozen 
concentrates  in  July,  down  from  39  percent  a year  earlier. 

Chilled  Orange  Juice  Sales  Drop  to  3-Year  Low 

A smaller  size  of  purchase  together  with  fewer  buyers  re- 
sulted in  the  slowest  retail  movement  of  chilled  orange 
juice  in  about  3 years. 

Purchases  dropped  to  only  2,9  quarts  per  buying  family,  a 
new  low  for  this  7-year  series.  Furthermore,  only  5»1  per- 
cent of  families  bought  compared  with  6,2  percent  a year 
earlier.  As  a result,  the  volume  of  purchases  was  down  22 
percent  or  580,000  gallons,  (See  figures  2 and  ll-l4.) 


Retail  prices  of  chilled  orange  juice  advanced  1.1  cents 
over  June  and  12,3  cents  over  a year  earlier  to  reach  a new 
high  of  47.7  cents  per  quart,  Ihis  was  equivalent  to  8.9 
cents  per  6-ounce  serving,  the  hipest  reported  for  any 
juice  or  drink. 

The  average  buyer  spent  $1.40  for  chilled  orange  juice, 

25  percent  more  than  a yeeur  earlier.  However,  as  rela- 
tively few  bought,  total  consumer  expenditures  for  the 
month  were  up  only  5 percent.  (See  tables  18-20.) 
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July  was  the  third  month  in  succession  that  purchases  were 
below  year-earlier  levels.  Nonetheless,  cumulative  move- 
ment for  the  reporting  year  beginning  with  October  remained 
3 percent  — 780,(X)0  gallons  — above  the  corresponding 
period  of  I96I-62,  (See  figure  in  margin.)  Cumulative 
expenditures  were  up  about  12  percent. 


CANNED  SINGLE-STRENGTH  JUICES 


Sales  of  Canned  Orange  Juice  Drop  to  New  Low 


Never  before  in  llie  ik  years  of  available  data  have  so  few 
bou^t  so  little  canned  single-strength  orange  juice.  (See 
figures  3 aiid  U-l4. ) 

Retail  sales  were  off  21  percent  frcan  the  preceding  July 
and  39  percent  frcan  the  1957-61  average  for  the  month. 
The  size  of  purchase  averaged  only  I.7  cans  among  the  k.'f 
percent  of  families  buying.  Both  factors  of  total  sales 
were  well  below  year-earlier  levels. 

Retail  prices  were  up  sli^tly  from  June  to  a new  high  of 
47.7  cents  per  i<-6-ounce  can.  Ihis  represented  an  advance 
of  31  percent  over  the  below-average  price  of  a year 
earlier.  Since  the  rise  in  price  was  greater  than  the 
decline  in  sales,  consumer  expenditures  continued  to  hold 
above  year-earlier  levels. 


Movement  was  heavy  in  the  first  part  of  the  reporting  year 
and  October- July  cumulative  purchases  (6.7  million  cases) 
remained  the  same  as  in  the  corresponding  10  months  of 
1961-62,  (See  figure  in  margin.) 

Ihe  Average  Buyer  Increases  Expenditure  for  Grapefruit  Juice 


MIL.  CASES  (Comuloli..  PurcKos.f) 


CANNED 

GRAPEFRUIT  JUICE 


9 1 .. 

1961-62  y* 
'^y'^-9% 


y 

y/\ 

1962-63 

_J 1 1 1 

1 1 1 1 

OCT.  APR. 


Household  use  of  canned  single-strength  grapefruit  juice 
was  down  about  5 percent  compared  with  the  preceding  July, 
Nevertheless,  the  purchase  level  has  remained  about  the 
same  since  March,  whereas,  normally  movement  drops  to  the 
seasonal  low  point  in  July.  (See  figures  ^ auod  11-14.) 

Die  number  of  buyers  of  grapefruit  juice  (5*1  percent  of 
the  Nation’s  families)  was  greater  than  a year  earlier. 

That  gain,  however,  was  more  than  offset  by  a decrease  in 
the  average  size  of  purchase  to  2,2  cans. 

Retail  prices,  37 •!  cents  per  46-ounce  can,  were  36  per- 
cent higher  than  the  below  average  price  of  a year  earlier. 
As  for  orange  juices,  the  advance  in  price  reflected  low 
prcxiuction  and  short  supplies  as  a result  of  freezes. 
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The  average  buyer  spent  80  cents  for  grapefruit  juice  in 
July,  compared  with  6o  to  j8  cents  per  month  in  the  pre- 
ceding year.  Since  the  number  of  buyers  also  increased, 
the  total  consumer  outlay  for  the  juice  was  nearly  30  per- 
cent greater  than  a year  earlier. 

Expenditures  also  have  been  relatively  hi^  in  other  recent 
months.  As  a result,  October-July  cumulative  expenditures 
are  moderately  above  I96I-62  levels  even  though  cumulative 
purchases  are  off  9 percent  (725,000  cases). 

Pineapple  Juice  Sales  Continue  High 

July  purchases  of  canned  pineapple  juice  were  up  23  per- 
cent — 232,000  cases  — from  both  a year  earlier  and  the 
1957-61  average  for  the  month.  Even  so,  the  seasonal  de- 
cline in  consumption  from  early  months  of  I963  was  greater 
than  ususal.  (See  figures  5 and  11-1^.) 

About  10  percent  of  the  Nation's  housewives  served  the 
juice  in  July  comiiared  with  only  8 percent  12  months  ear- 
lier. Part  of  this  gain,  however,  was  offset  by  a decrease 
in  the  average  size  of  purchase. 

Prices  paid  --  29. 1 cents  per  46-ounce  can  — were  about 
the  same  as  in  the  preceding  July.  As  a result  of  greater 
purchases,  however,  the  total  consumer  expenditure  was  up 
substantially . 

October-July  cumulative  purchases  of  pineapple  juice  were 
about  17  percent  (2  million  cases)  greater  than  in  the  same 
10  months  of  I96I-62.  Cumulative  expenditures  for  the 
period  were  up  about  20  percent. 


Retail  Sales  of  Prune  Juice  Slow 


Retail  movement  of  prune  juice  was  off  slightly  frcxa  July 
1962  and  was  the  slowest  reported  for  nearly  a year. 
Movement  has  declined  sharply  in  recent  months,  dropping 
from  124  percent  of  the  1957-61  average  in  April  to  104 
percent  of  average  in  July.  (See  figures  6 and  11- l4.) 

Retail  prices  were  down  I.5  cents  to  42.3  cents  per  quart. 
Consequently,  the  average  expenditure  per  buying  family 
dropped  to  97  cents  from  $1.07  in  July  I962.  Total  con- 
sumer outlay  for  prune  juice  was  off  6 percent  from  a year 
earlier  and  the  lowest  reported  for  about  3 years.  (See 
tables  18-20.) 

Cumulative  piirchases  throu^  July  of  the  current  reporting 
year  were  5 percent  — 300,000  cases  — above  the  like 
period  of  196I-62.  (See  figure  in  margin.)  But  as  prices 
lowered  cimiulative  expenditures  remained  about  the  same. 
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Use  of  Tcaoato  Juice  Holds 


Household  consumers  bought  l8  percent  (277^000  cases)  more 
tomato  juice  this  July  than  they  did  in  the  same  month  of 
1962.  Gliis  continued  the  heavy  movement  observed  in  most 
months  of  the  reporting  year  beginning  with  October,  and 
cumulative  piarchases  through  July  were  20  percent  (3.5 
million  cases)  greater  than  in  the  corresponding  10  months 
of  1961-62.  (See  figures  7 and  11-lk,) 

Nearly  15  percent  of  the  Nation's  families  served  tcanato 
juice  at  least  once  during  the  month  compared  with  I3.6 
percent  a year  earlier.  Furthermore,  the  average  size  of 
purchase  also  was  moderately  larger. 


In  contrast  to  price  advances  reported  for  most  products, 
the  cost  of  tomato  juice  was  down  6 i>ercent  frcan  both  a 
year  earlier  and  the  1957-61  average  to  26.6  cents  per 
46-ounce  can.  j 

Even  so,  the  average  expenditure  per  buying  family  held 
at  54  cents  and  the  total  amount  consumers  spent  for  tcmato 
juice  was  12  percent  greater  than  a year  earlier. 


Sales  of  Miscellaneous  Canned  Juices  Also  Strong 


In  July,  nearly  20  percent  of  the  Nation's  families  bou^t 
one  or  more  miscellaneous  canned  juices  such  as  apple, 
grape,  tangerine,  amd  citrus  and  other  blends.  Consumption 
averaged  I.5  cans  per  buying  family.  Both  factors  of  move- 
ment were  greater  than  a year  earlier  and  retail  sales  were 
up  l4  percent  or  200,000  cases.  (See  table  11.) 

Prices  paid  increased  3*2  cents  over  the  preceding  July  to 
38.2  cents  per  46-ounce  can,  the  highest  reported  for 
several  years.  Inasmuch  as  both  purchases  and  prices  were 
higher,  consumer  outlay  for  miscellaneous  juices  was  up  24 
percent  in  comparison  with  July  I962. 


Retail  sales  of  these  products  were  relatively  heavy  in 
postfreeze  months  and  October-July  cumulative  movement 
was  8 percent  (1.2  million  cases)  above  the  like  period 
of  1962-63.  Cumulative  expenditures  were  up  about  11 
percent. 


Total  Sales  of  Canned  Juices  Up  9 Percent 

Ihe  total  quantity  of  canned  single -strength  juices  con- 
sumed in  the  hcane  in  July  was  9 percent  (537^000  cases) 
greater  than  a year  earlier  — despite  the  decline  in  use 
of  prune  and  citrus  juices.  Nonetheless,  the  seasonal 
drop  frcaa  peak  use  in  winter  months  was  heavier  than  in 
1962.  (See  table  I3.) 
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Canned  juices  accounted  for  37  percent  of  all  fruit 
juices  and  drinks  bought  by  consumers  in  July,  up  from 
32  percent  of  total  a year  esirlier.  In  ccraparison,  canned 
fruit  drinks  accounted  for  32  percent  of  the  volume,  up 
10  percentage  points  frcan  a year  earlier,  while  the  share 
for  frozen  concentrated  juices  was  down  l4  points  to  27 
percent.  Chilled  orange  juice  accounted  for  the  balance 
of  purchases. 

Consumption  of  canned  juices  averaged  2.6  cans  among  the 
42  percent  of  families  that  boiight  these  products  in  July. 
Both  components  of  total  use  were  greater  than  a year 
OCT.  APR.  earlier. 

Retail  prices  rose  moderately  to  a 2-year  high  of  35.9 
cents  per  46-ounce  can,  or  4.7  cents  per  6-ounce  serving, 
G?his  was  substantially  less  than  paid  for  frozen  orenge 
concentrate,  a reverse  of  the  year-earlier  pattern  when 
canned  juices  were  more  expensive. 

Ihe  average  buyer  increased  his  expenditure  for  canned 
juices  from  88  to  94  cents  in  July,  As  the  number  of 
buyers  also  increased,  total  consumer  outlay  was  up  l4 
percent. 

Cumulative  purchases  of  canned  single -strength  juices  in 
the  reporting  year  beginning  with  October  were  10  percent 
(6.3  million  cases)  above  the  same  10  months  of  I96I-62. 
Cumulative  expenditures  also  were  up  10  percent. 


CANNED  SINGLE-STRENGTS  FRUIT  DRINKS 


New  Hi^s  for  Orange  Drink 


Purchases  and  expenditures  for  canned  single -strength 
orange  drink  rose  to  new  peaks  in  July. 

Movement  was  45  percent  (330^000  cases)  greater  than  the 
year-earlier  volume,  and  73  percent  greater  than  the 
1957-61  average  for  the  month,  This  volume  of  purchases 
was  about  equal  to  the  combined  use  of  chilled  and  canned 
orange  juices,  (See  figures  8 and  11- l4.) 

The  gain  in  consumption  was  a result  of  a greater  number 
of  buyers  — 7*5  percent  of  the  Nation's  families  can- 
pared  with  only  5*2  percent  in  the  preceding  July.  Part 
of  that  gain,  however,  was  nullified  by  a reduction  in  the 
average  size  of  purchase. 


Prices  paid  were  down  0,5  cent  fran  a year  earlier  to  29,6 
cents  per  46-ouncce  can,  the  lowest  reported  for  3 years. 
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^ntie  buying  family  expenditure  (72  cents)  was  slightly 
smaller,  but  since  more  families  bou^t,  total  consumer 
expenditures  were  up  42  percent  from  the  preceding  July 
to  a new  hi^.  (See  tables  18-20.) 

Retail  movement  of  orange  drink  was  strong  throu^out  the 
current  reporting  year,  aind  October- July  cumulative  pur- 
chases were  32  percent  (l,8  million  cases)  above  the  like 
period  of  I96I-62.  (See  figure  in  margin.)  Cumulative 
expenditures  were  up  27  percent. 

Market  for  Pineapple-Grapefruit  Drink  Continues  Strong 

Consumption  of  pineapple -grapefruit  drink  increased  20 
percent  (250,000  cases)  compared  with  the  preceding  July. 
Nevertheless,  movement  was  slower  than  in  earlier  months 
of  1963  in  contrast  to  the  sharp  upturns  recorded  for 
other  fruit  drinks.  (See  figures  9 and  11-14.) 

Increase  in  use  of  this  fruit  drink  over  a year  eeurlier 
was  associated  with  a greater  number  of  buyers  — per- 
cent of  the  Nation's  families  compared  with  8 percent  the 
preceding  July.  Ihe  average  size  of  purchase  remained 
about  the  same. 

In  contrast  to  lower  prices  paid  for  other  fruit  drinks, 
the  cost  of  pineapple -grapefruit  drink  was  up  10  percent 
to  a 3-year  high  of  28.9  cents  per  46-ounce  can.  But  even 
so,  the  product  remained  one  of  the  least  expensive  reported. 

Bie  average  buying  family  spent  'jS  cents  for  pineapple - 
grapefruit  drink,  moderately  more  than  a year  earlier. 

Hence,  the  total  consumer  outlay  was  3I  percent  greater 
than  in  the  preceding  July. 

Retail  movement  has  been  relatively  heavy  since  December. 
October- July  cumulative  purchases  and  expenditires  are 
both  about  one -fourth  greater  than  in  the  corresponding 
10  months  of  I96I-62. 

Miscellaneous  Fruit  Drinks  Bought  in  Record  Volume 

Household  consumers  increased  their  use  of  miscellaneous 
canned  fruit  drinks  in  July  by  47  percent  or  1 mi3J.ion 
cases  in  comparison  with  the  same  month  of  I962.  This 
represented  the  largest  volume  reported  in  the  4 years 
data  have  been  available.  This  group  of  products  includes 
nonfrozen,  noncarbonated  fruit  ades,  punches,  and  drinks 
other  than  orange  and  pineapple-grapefruit.  (See  table  12.) 

The  heavy  July  movement  reflected  sharp  gains  in  both  number 
of  users  and  average  size  of  purchase.  About  I9  percent 
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of  the  Nation's  families  houfi^li  one -third  more  than  a year 
earlier.  Ihe  average  size  of  purchase  (2.7  cans)  was  11 
percent  larger. 

Retail  prices  were  down  sli^tly  to  a if-year  low  of  32.8 
cents  per  46-ounce  can.  In  spite  of  this  decline,  however, 
the  average  family  expenditure  was  up  moderately  to  88  cents; 
total  consumer  outlay  was  up  45  percent. 

Movement  of  these  fruit  beverages  has  been  above  year- 
earlier  levels  throu^out  the  reporting  year.  October- 
July  cumulative  purchases  and  expenditures  are  both  about 
one-fifth  greater  than  in  the  corresponding  10  months  of 

1961-62. 


Canned  Fruit  Drinks  Capture  One-third  of  Household  Market 


In  total,  the  Ifeition's  families  bou^t  38  percent  (I.5 
million  cases)  more  canned  fruit  drinks  in  July  them  in 
the  corresponding  month  of  1962.  This  represented  the 
largest  volume  of  purchases  recorded  in  the  4 years  these 
data  have  been  available.  (See  table  l4.) 

Fruit  drinks  accounted  for  32  percent  of  the  total  quantity 
of  all  fruit  juices  and  drinks  bou^t  for  hone  use  in  July 
compared  with  only  22  percent  a year  earlier.  The  increase 
in  volume  of  purchases  was  about  3 times  the  gain  made  by 
canned  single -strength  juices. 

About  28  percent  of  the  Ifetion's  housewives  served  fruit 
drinks  in  July,  compared  with  less  than  23  percent  a year 
earlier.  In  addition,  the  size  of  purchase  was  up  10 
percent. 


Retail  prices  advanced  slightly  to  31*1  cents  per  46-ounce 
can  or  to  4.1  cents  per  6- ounce  serving.  Nonetheless, 
this  was  13  percent  below  the  cost  of  canned  juices  and 
substantially  below  the  cost  of  frozen  concentrate  juices. 


The  aveiage  housewife  increased  her  fruit  drink  expenditure 
12  percent  to  $1.05,  £uid  the  total  consumer  outlay  was  up 
4l  percent  ($4.8  million)  from  July  1962. 


The  market  for  canned  fruit  drinks  has  been  peirticularly 
strong  since  the  December  freeze,  and  October- July  cumu- 
lative purchases  were  24  percent  (8.5  million  cases)  above 
the  corresponding  10  months  of  196I-62.  The  relative  gain 
in  accumulated  expenditures  was  almost  as  great. 
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CANI^  im  REFRIGER/m  CITRUS  SALADS  ARD  SECTIONS 


Relatively  Few  Buy  Canned  Grapefruit  Sections 


Retail  movement  of  ceumed  grapefruit  sections  was  slow  In 
July  and  prices  were  at  a new  hi^  for  this  7 year  series 
of  data.  (See  figures  10  and  12.)  Production  was  down 
sharply  from  196I-62  as  a result  of  the  December  freeze^ 
and  producers'  inventories  were  only  about  one -third  as 
great  as  either  a year  or  2 years  earlier. 

July  purchases  were  off  12  percent  in  comparison  with  a 
year  earlier  and  23  percent  from  the  1957-61  average  for 
the  month.  Movement  was  slow  in  most  months  of  the  current 
season  and  October-July  cumulative  purchases  were  9 per- 
cent (215,000  cases)  below  a year  earlier.  (See  figure 
in  margin. ) 


!Ihe  size  of  purchase  averaged  3*2  cans  among  the  3.^  per- 
cent of  families  that  served  the  product  in  July,  This 
proportion  of  buyers  was  almost  the  smallest  reported; 
the  size  of  purchase  also  was  on  the  low  side. 

Prices  paid  for  canned  grapefruit  sections  were  up  20 
percent  to  a new  high  of  24,7  cents  per  No.  303  can.  The 
average  buyer  spent  79  cents  for  the  product,  11  percent 
more  than  a year  earlier.  However,  as  fewer  families 
bought,  total  consumer  expenditures  were  up  only  5 percent. 


Use  of  Refrigerated  Salads  Also  Slow 


As  for  canned  grapefruit  sections,  July  consumption  of 
refrigerated  citrus  salads  and  sections  was  slow  and  prices 
were  hi^er  as  a result  of  short  supplies. 

Household  purchases  amounted  to  about  143,000  gallons, 
down  16  percent  from  the  preceding  month  and  54  percent 
from  October  when  these  products  were  first  reported.  The 
proportion  of  families  buying,  0,9  percent,  was  only  half 
as  great  as  in  October.  (See  table  I5.) 

Orange  and  grapefruit  sections  accounted  for  a little  less 
than  half  of  the  total  volimie.  Prices  of  this  type  of 
salad  averaged  82,4  cents  per  quart,  the  highest  reported. 

Other  salads  and  sections  were  used  by  about  0.6  percent 
of  the  Nation's  families.  Prices  of  these  products  were 
up  to  a new  high  of  79  cents  per  quart. 
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FRESH  ORANGES  AND  GRAPEFRUIT 


Retail  Sales  of  Fresh  Oranges  Off  l4  Percent 

Consumer  purchases  of  fresh  oranges  were  off  l4  percent 
from  July  i960,  the  last  comparable  month  these  data  were 
obtained.  Movement  was  slow  throu^out  the  season,  and 
October-July  cumulative  purchases  were  down  38  percent 
from  the  corresponding  period  of  1959-60.  (See  table  I6.) 

Consumption  averaged  only  I8.5  oranges  among  the  Ik, 3 per- 
cent of  families  that  bought.  Three  years  earlier,  an 
average  of  22  oranges  were  eaten  by  l4,8  percent  of  the 
Nation's  families. 

Retail  prices  averaged  6l  cents  per  dozen,  12  percent  higher 
than  in  the  same  month  of  i960.  Nevertheless,  the  average 
expenditure  per  buying  family  declined  to  9^  cents  from 
$1.  In  comparison,  expenditures  for  frozen  orange  concen- 
tiate  were  up  to  $1.71  from  $1.35  3 years  earlier. 

Total  consumer  expenditiare  for  fresh  oranges  in  July  was 
off  4 percent  frcm  the  same  month  of  i960.  October-July 
cumulative  expenditures,  however,  were  20  percent  below 
the  corresponding  10  months  of  1959-60. 

Retail  Movement  of  Fresh  Grapefruit  Off  Sharply 

Less  than  half  as  many  fresh  grapefruit  were  bou^t  for 
home  use  in  July  as  in  the  same  month  3 years  earlier, 

Ihis  continued  the  slow  use  that  has  persisted  in  most 
months  of  the  current  reporting  year,  and  cumulative  pur- 
chases, October-July,  were  down  20  percent  from  the  corres- 
ponding period  of  1959-60.  (See  table  I7.) 

The  number  of  buyers  of  grapefruit  in  July  was  down  to 
only  3*2  percent  of  the  Nation's  families,  and  the  size  of 
purchase  dropped  to  5*3  grapefruit. 

Retail  prices  were  up  sharply  to  a new  high  of  $1.67  per 
dozen.  Ihe  average  housewife  spent  7^  cents  for  grapefruit, 
up  fran  JO  cents  3 years  earlier.  On  the  other  hand,  family 
expenditures  for  camned  single -strength  grapefruit  juice 
averaged  80  cents,  compeured  with  59  cents  in  July  i960. 

Ihe  total  amount  consumers  spent  in  July  for  fresh  grape- 
fruit was  down  36  percent  from  3 years  esLrlier,  Even  so, 
October-July  cumulative  expenditures  remained  within  5 
percent  of  the  amount  spent  in  the  corresponding  10  months 

of  1959-60. 
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FROZEN  CONCENTRATED  ORANGE  JUICE 

Consumer  Purchases,  Expenditures  and  Prices  Paid 


1960  1961  1962  1963 

•crop  years  beginning  OCTOBER. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  1 NEG.  ERS  1741  ECONOMIC  RESEARCH  SERVICE 


Table  1. — FRDZEH  CONCENTRATED  ORANGE  JUICE:  Consxmer  purchases,  percentage  of  families  buying,  p\ir chase  by 

buying  family,  and  average  prices  paid,  October  I96I  to  date,  with  comparisons 


Period  1/ 

Total  purchases 

: Proportion  of 

: families  buying 

: Purchase  per 

: b\iying  family 

Prices  paid  per 
6-ounce  can 

1962- 

: 196I- 

: Average 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: Average 

1963 

; 1962 

: 1957-61 

: 1963 

: 1962 

: 1963 

: 1962 

: 1963 

: 1962 

: 1957-61 

1,000 

1,000 

1,000 

gils. 

gals. 

gals. 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

6,719 

5,784 

5,111 

31.5 

29.8 

50 

46 

15.9 

19.9 

19.7 

Nov. 

6,669 

5,342 

4,970 

31.3 

28.2 

50 

45 

15.9 

20.2 

19.9 

Dec. 

7,215 

5,728 

4,996 

32.7 

29.8 

52 

46 

15.7 

19.9 

19.6 

Oct. -Dec. 

20,603 

16,854 

15,077 

Jan. 

5,066 

6,584 

5,312 

28.2 

31.3 

42 

50 

21.3 

19.0 

19.6 

Feb. 

4,983 

6,582 

5,207 

28.5 

31.5 

4l 

50 

22.6 

18.0 

19.6 

Mar. 

4,855 

6,587 

5,172 

28.2 

31.1 

4o 

50 

23.2 

17.4 

19.6 

Jan. -Mar. 

14,904 

19,753 

15,691 

Apr. 

3,801 

6,363 

5,147 

23.2 

30.6 

38 

49 

25.4 

16.4 

19.3 

May 

3,393 

6,123 

4,941 

21.7 

29.5 

36 

49 

27.5 

16.4 

19.3 

June 

3,069 

5,776 

4,740 

19.2 

28.4 

37 

48 

27.8 

16,3 

19.5 

Apr. -June 

10,263 

18,262 

14,828 

July 

3,049 

5,543 

4,601 

19.3 

27.2 

37 

48 

28.1 

16.4 

19.6 

Aug. 

5,779 

4,580 

28.7 

47 

16.5 

19.8 

Sep. 

6,562 

5,111 

31.3 

49 

16.0 

19.6 

July -Sept. 

17,884 

14,292 

Season 

72,753 

59,888 

17.7 

19.6 

--ttV  , ■ 

^ Data  are  for  4-week  (28-day)  periods  to  facilitate  ocmgarisons . 
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for  1|— week  (28-day)  periods  to  facilitate  conparisoas. 


CHILLED  ORANGE  JUICE 

Consumer  Purchases,  Expenditures  and  Prices  Paid 


1960  1961  1962  1963 


♦ crop  years  beginning  OCTOBER. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  F i g.  2 NEG.  ERS  1742  ECONOMIC  RESEARCH  SERVICE 


Table  2.— CHILLED  ORANGE  JUICE:  Consumer  purchases,  percentage  of  families  buying,  purchase  per  buying 

family,  and  average  prices  paid,  October  1961  to  date,  with  comparisons 


Period  Jj 

Total  purchases 

: Proportion  of 

: families  buying 

: Purchase  per 

: buying  family 

Prices  paid  per 
quart 

1962- 

1963 

: I96I- 
: 1962 

: Average 

: 1957-61 

: 1962- 
: 1963 

: I96I- 
: 1962 

: 1962- 
: 1963 

: 1961- 
: 1962 

: 1962- 
: 1963 

: 1961- 
: 1962 

: Average 

: 1957-61 

1,000 

1,000 

1,000 

gkls. 

gals. 

gkls. 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

2,849 

2,521 

1,950 

6.0 

5.0 

112 

n9 

37.1 

39.9 

39.7 

Nov. 

2,811 

2,448 

2,017 

6.2 

5.1 

107 

Il4 

36.4 

40.8 

40.2 

Dec. 

3,002 

2,410 

1,911 

6.3 

5.1 

in 

111 

36.3 

40.9 

40.0 

Oct. -Dec. 

8,662 

7,379 

5,878 

Jan. 

2^884 

2,489 

2,098 

6.4 

5.7 

105 

104 

39.8 

39.4 

39.1 

Feb. 

2,948 

2,713 

2,288 

6.5 

6.0 

105 

106 

41.6 

38,6 

38.7 

Mar. 

2,997 

2,511 

2,267 

6.4 

5.6 

109 

107 

42.4 

38,8 

39.6 

Jan. -Mar. 

8,829 

7,713 

6,653 

Apr. 

2,555 

2,532 

2,239 

5.6 

5.8 

106 

103 

44.1 

37.8 

39.3 

May 

2,393 

2,840 

2,339 

5.5 

6.3 

100 

106 

44.9 

35.1 

38.7 

June 

2,249 

2,863 

2,291 

5.4 

6.2 

97 

108 

46.6 

33.9 

38.3 

Apr .-June 

7,197 

8,235 

6,869 

July 

2,099 

2,681 

2,064 

5.1 

6.2 

94 

101 

47.7 

35.4 

39.1 

Aug. 

2,4o8 

1,901 

5.6 

100 

36.2 

39.6 

Sep. 

2,544 

1,97^^ 

5.9 

102 

36.1 

39.6 

July -Sept. 

7,633 

5,939 

Season 

30,960 

25,339 

37.7 

39.3 

3/  Data  are  for  4- week  (28-day)  periods  to  facilitate  ccmiparlsons . 
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CANNED  SINGLE-STRENGTH  ORANGE  JUICE 

Consumer  Purchases,  Expenditures  and  Prices  Paid 


1960  1961  1962  1963 

♦crop  YBARS  beginning  OCTOBER. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  ^'9-  3 NEG.  ERS  1743  ECONOMIC  RESEARCH  SERVICE 


Table  3. — GAWKED- SINGLE-STRENGTH  ORANGE  JUICE:  Consumer  purchases,  percentage  of  families  buying, 

purchase  per  buying  family,  and  average  prices  paid,  October  I961  to  date,  with  comparisons 


Period  1/ 

Total  purchases 

: Proportion  of 

: families  buying 

r 

: Purchase  per 

: buying  family 

Prices  paid  per 
46-ounce  can 

1962- 

: 1961- 

: Average 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: Average 

1963 

: 1962 

: 1957-61 

: 1963 

: 1962 

: 1963 

: 1962 

: 1963 

: 1962 

; 1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

749 

559 

852 

6.3 

5.1 

94 

88 

35.5 

43.6 

37.8 

Nov. 

677 

574 

808 

5.9 

5.3 

90 

88 

35.8 

42.4 

37.7 

Dec. 

699 

579 

754 

6.0 

5.2 

92 

89 

34.0 

43.1 

38.1 

Oct. -Dec. 

2,125 

1,712 

2,4i4 

Jan. 

779 

690 

892 

6.6 

6.3 

93 

87 

36.5 

4o.5 

37.0 

Feb. 

680 

719 

909 

6.7 

6.2 

80 

92 

41.8 

39.7 

37.5 

Mar. 

823 

718 

915 

6.9 

5.9 

94 

97 

43.5 

39.2 

37.5 

Jan. -Mar . 

2,282 

2,127 

2,716 

Apr. 

618 

736 

881 

5.7 

5.8 

85 

101 

44.9 

37.5 

37.8 

May 

611 

734 

838 

5.3 

6.0 

90 

97 

46.4 

36.9 

37.9 

June 

564 

731 

806 

5.1 

6.0 

86 

96 

46.8 

36.1 

37.7 

Apr . -June 

1,793 

2,201 

2,525 

July 

467 

592 

764 

4.7 

5.1 

77 

91 

47.7 

36.5 

38.5 

Aug. 

638 

708 

5.6 

90 

35.8 

39.0 

Sep. 

599 

709 

5.3 

89 

35.7 

39.9 

July -Sept. 

1,829 

2,181 

Season 

7,869 

9,836 

38.9 

38.0 

2^  Data  are  for  4-week  (28-day)  periods  to  facilitate  canparisons . Equivalent  cases  24  No.  2 cans... 
432  ounce  per  case. 
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CANNED  SINGLE-STRENGTH  GRAPEFRUIT  JUICE 

Consumer  Purchases,  Expenditures  and  Prices  Paid 


1960  1961  1962  1963 

♦crop  years  beginning  OCTOBER. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  FlQ-  4 NEG.  ERS  1744  ECONOMIC  RESEARCH  SERVICE 


Table  4. — GAMED  SINGLE-STRENGTH  GRAPEFRUIT  JUICE:  Consigner  purchases,  percentage  of  families  buying, 

purchase  per  buying  family,  and  average  prices  paid,  October  I96I  to  date,  with  comparisons 


Period  y 

Total  purchases 

: Proportion  of 

: families  biying 

: Purchase  per 

: buying  family 

Prices  paid  per 
46-ounce  can 

1962- 

: 1961- 

: Average 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: Average 

1963 

: 1962 

: 1957-61 

: 1963 

: 1962 

: 1963 

: 1962 

: 1963 

: 1962 

: 1957-61 

1,000 

1,000 

1,000 

cases 

cases. 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

765 

774 

772 

5.8 

5.7 

104 

108 

26.6 

28.7 

30.3 

Nov. 

697 

647 

683 

5.4 

5.1 

103 

101 

27.0 

29.2 

30.7 

Dec. 

765 

796 

643 

5.4 

5.7 

111 

113 

26.4 

28.4 

30.4 

Oct. -Dec. 

2,227 

2,217 

2,098 

Jan. 

726 

876 

755 

5.8 

6.3 

98 

110 

29.6 

27.8 

30.1 

Feb. 

674 

823 

715 

5.7 

5.9 

93 

111 

33.5 

27.8 

30.4 

Mar. 

728 

841 

738 

5.9 

5.9 

98 

ll4 

35.3 

27.9 

30.1 

Jan. -Mar . 

2,128 

2,540 

2,208 

Apr. 

668 

74o 

793 

5.2 

5.4 

100 

109 

35.7 

27.5 

29.1 

May 

621 

708 

781 

5.0 

4.8 

98 

118 

36.5 

27.3 

28.9 

June 

659 

790 

714 

5.4 

5.6 

96 

11.1 

36.7 

26.9 

29.2 

Apr. -June 

1,948 

2,238 

2,288 

July 

652 

685 

632 

5.1 

4.9 

100 

111 

37.1 

27.3 

30.3 

Aug. 

764 

683 

5.3 

ll4 

26.7 

29.9 

Sep. 

712 

663 

5.2 

108 

26.9 

30.3 

July-Sept. 

2,161 

1,978 

Season 

9,156 

8,572 

27.7 

30.0 

1/  Data  are  for  4-week  (28-day)  periods  to  facilitate  ccaipariBons.  Equivalent  cases  24  No.  2 cans... 
432  ounces  per  case. 
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CANNED  SINGLE-STRENGTH  PINEAPPLE  JUICE 

Consumer  Purchases,  Expenditures  and  Prices  Paid 
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ECONOMIC  RESEARCH  SERVICE 


Table  5, — GANKED  SINGLE-STRENGTE  PINEAPPLE  JUICE;  Consumer  purchases,  percentage  of  families  buying, 
purchase  per  bi;iying  family,  and  average  prices  paid,  October  I96I  to  date  with  comparisons 


Period  l/ 

Total  purchases 

: Proportion  of 

: families  bvying 

: Purchase  per 

: buying  family 

Prices  paid  per 
46-ounce  can 

1962- 

: 196I- 

; Average 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: Average 

1963 

: 1962 

: 1957-61 

: 1963 

: 1962 

: 1963 

: 1962 

: 1963 

: 1962 

: 1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

1,038 

1,251 

1,178 

8.3 

9.0 

98 

111 

28.3 

27.6 

29.2 

Nov. 

950 

1,158 

1,135 

7.9 

9.5 

94 

98 

30.0 

27.9 

29.2 

Dec. 

1,015 

1,106 

8.1 

10.1 

99 

101 

29.5 

28.3 

29.7 

Oct. -Dec. 

3,003 

3,6W 

3,419 

Jan. 

1,385 

1,262 

1,165 

10.9 

10.1 

100 

100 

28.6 

27.7 

29.5 

Feb. 

1,635 

1,182 

l,l64 

11.8 

10.2 

109 

92 

28.1 

28.4 

29.7 

Mar. 

1,929 

1,301 

1,156 

13.0 

10.2 

117 

102 

28.0 

28.0 

29.8 

Jan. -Mar . 

4,949 

3,745 

3,485 

Apr. 

1,721 

1,257 

1,108 

11.6 

10.1 

116 

98 

28.4 

27.4 

29.8 

May 

1,689 

1,234 

1,123 

11.5 

9.7 

115 

101 

28.1 

27.3 

29.4 

June 

1,434 

1,092 

1,061 

10.7 

8.6 

1Q5 

101 

28.8 

28.0 

29.6 

Apr  .-June 

4,844 

3,583 

3,292 

July 

1,252 

1,020 

1,023 

10.0 

8.0 

97 

101 

29.1 

28.9 

30.0 

Aug. 

875 

1,042 

7.5 

92 

28.8 

29.6 

Sep. 

957 

1,079 

7.6 

99 

28.8 

29.1 

July-Sept. 

2,852 

3,144 

Season 

13,864 

13,340 

28.0 

29.5 

1/  Data  are  for  4-week  (28-day)  periods  to  facilitate  comparisons.  Equivalent  cases  24  No.  2 cans... 


432  oijnces  per  case. 
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PRUNE  JUICE 

Consumer  Purchases,  Expenditures  and  Prices  Paid 
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U.  S.  DEPARTMENT  OF  AGRtCULTURE  Fig.  6 NEG.  ERS  1744  ECONOMIC  RESEA.RCH  SERVICE 


Table  6. — PRUME  JUICE:  Consumer  purchases,  percentage  of  families  buying,  purchase  per  buying  family,  and 

average  prices  paid,  October  I96I  to  date,  with  comparisons 


Period 

Total  purchases 

: Proportion  of 

: families  buying 

: Purchase  per 

: buying  family 

Prices  paid  per 
quart 

1962- 

: I96I- 

: Average 

: 1962- 

: I96I- 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

Average 

1963 

1962 

: 1957-61 

: 1963 

: 1962 

: 1963 

: 1962 

: 1963 

: 1962 

1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Oimces 

Cents 

Cents 

Cents 

Oct. 

660 

634 

632 

6.9 

6.5 

76 

78 

42,1 

43.5 

39.9 

Nov. 

.652 

611 

598 

6.9 

6.3 

75 

78 

42.5 

43.8 

40.5 

Dec. 

636 

628 

599 

6.3 

6.7 

80 

75 

42.8 

43.9 

40.8 

Oct. -Dec. 

1,948 

1,873 

1,829 

Jan. 

693 

697 

652 

7.1 

7.0 

77 

80 

42,7 

42.9 

40,9 

Feb. 

716 

699 

653 

7.7 

7.6 

74 

73 

42.4 

43,6 

41,4 

Mar. 

719 

700 

654 

7.6 

7.5 

73 

74 

43.2 

43.7 

41.5 

Jan. -Mar. 

2,128 

2,096 

1,959 

Apr. 

749 

625 

602 

8.1 

7.0 

73 

70 

42.3 

44.2 

41.7 

May 

700 

643 

607 

7.4 

6.7 

74 

76 

41.2 

44,1 

41.8 

June 

659 

631 

600 

7.1 

6.5 

72 

76 

42.4 

43.9 

41,7 

Apr.-J\me 

2,108 

1,899 

1,809 

July 

594 

610 

571 

6.3 

6,2 

73 

78 

42.3 

43.8 

41.7 

Aug. 

576 

569 

6.1 

75 

43.6 

41.6 

Sep. 

636 

602 

6.4 

79 

43.1 

41.7 

July -Sept. 

1,822 

1,742 

Season 

7,690 

7,339 

43.7 

41.3 

^ Data  are  for  4-week  (23-day)  periods  to  facilitate  ocmparisons . Equivalent  cases  2V  No.  2 cans... 
432  ounces  per  case. 
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TOMATO  JUICE 

Consumer  Purchases,  Expenditures  and  Prices  Paid 
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U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  7 NEG.  ERS  1747  ECONOMIC  RESEARCH  SERVICE 


Table  7. — TOMATO  JUICE:  Consumer  purchases,  percentage  of  families  buying,  purchase  per  buying  family, 

and  average  prices  paid,  October  1961  to  date,  with  comparisons 


Period  1/ 

Total  purchases 

: Proportion  of 

: families  bvying 

: Purchase  per 

: buying  family 

Prices  paid  per 
46-ounce  can 

1962- 

: I96I- 

: Average 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: Average 

1963 

: 1962 

: 1957-61 

: 1963 

: 1962 

: 1963 

: 1962 

: 1963 

: 1962 

: 1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

1,973 

1,780 

1,800 

15.8 

14.8 

99 

97 

26.4 

27.1 

27.1 

Nov. 

2,174 

1,766 

1,854 

16.5 

15.4 

104 

92 

26.3 

27.3 

27.4 

Dec. 

1,795 

1,744 

1,632 

15.1 

15.3 

94 

92 

26.9 

28.0 

28,1 

Oct . -Dec . 

5,942 

5,290 

5,286 

Jan. 

2,379 

1,926 

1,926 

19.0 

16.7 

98 

92 

26.5 

28.3 

28.1 

Feb. 

2,482 

2,072 

1,931 

18.8 

17.2 

104 

96 

26.0 

27.8 

28.1 

Mar. 

2,501 

1,930 

1,930 

18.7 

16,5 

105 

94 

26.3 

27.0 

27.6 

Jan. -Mar. 

7,362 

5,928 

5,787 

Apr. 

2,129 

1,797 

1,879 

17.2 

15.4 

97 

92 

26.6 

28,2 

27.7 

May 

2,139 

1,832 

1,791 

17.1 

15.4 

98 

94 

26.0 

27.8 

27,6 

June 

2,056 

1,561 

1,700 

16.4 

13.9 

99 

89 

26.3 

28.5 

28.0 

Apr .-June 

6,324 

5,190 

5,370 

JuTy 

1,786 

1,509 

1,530 

14.8 

13.6 

94 

88 

26.6 

28,2 

28.3 

A\ig. 

1,525 

1,501 

13.2 

91 

27.5 

27.9 

Sep. 

1,621 

1,588 

13.6 

95 

27.3 

27.5 

JiLly-Sept. 

4,655 

4,619 

Season 

21,063 

21,062 

27.7 

27.8 

^ Data  are  for  l|-week  (28-day)  periods  to  facilitate  ocanparisons . Equivalent  cases  2k-  No.  2 cans... 
432  ounces  per  case. 
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CANNED  SINGLE-STRENGTH  ORANGE  DRINK 


I960  1961  1962  1963 

♦crop  years  beginning  OCTOBER. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  8 NEG.  ERS  1748  ECONOMIC  RESEARCH  SERVICE 


Tatle  8. — GAMED  SINGLE-STRENGIH  ORANGE  DRINK:  Consumer  purchases,  percentage  of  families  buying,  purchase 

per  buying  family,  and  average  prices  paid,  October  I961  to  date,  with  comparisons 


Period  ^ 

Total  purchases 

Proportion  of 
families  buying 

: Purchase  per 

: buying  family 

Prices  paid  per 
46-ounce  can 

19^- 

: 1961- 

: Average 

1962- 

: 1961- 

: 1962- 

: 1961- 

1962- 

: 1961- 

; Average 

1963 

: 1962 

: 1957-61 

1963 

: 1962 

: 1963 

: 1962 

1963 

: 1962 

: 1957-61 

1,000 

' 1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

613 

458 

432 

3.9 

3.3 

125 

110 

30.7 

32.0 

29.9 

Nov. 

484 

400 

429 

3.3 

2.8 

117 

113 

31.5 

32.7 

30.3 

Dec, 

496 

423 

398 

3.2 

3.0 

120 

113 

31.2 

32.8 

30.8 

Oct . -Dec . 

1,593 

1,281 

1,259 

Jan. 

723 

656 

518 

4.6 

4.5 

125 

115 

30.8 

32.3 

30.6 

Feb. 

685 

579 

470 

4.3 

3.9 

125 

118 

31.0 

32.9 

31.3 

Mar. 

753 

534 

472 

5.1 

3.7 

117 

116 

31.3 

32.4 

31.1 

Jan. -Mar. 

2,143 

1,769 

l,46o 

Apr. 

975 

670 

568 

6.5 

4.7 

118 

Il4 

30.0 

31.2 

30.5 

May 

923 

650 

558 

6.4 

4.6 

112 

113 

30.3 

31.3 

30.4 

June 

876 

650 

592 

6.3 

4.6 

109 

112 

30.4 

30.4 

29.7 

Apr . - June 

2,774 

1,970 

1,718 

July 

1,071 

741 

619 

7.5 

5.2 

112 

113 

29.6 

30.1 

29.7 

Aug. 

616 

54i 

4.5 

108 

30.0 

29,6 

Sep. 

579 

471 

3.9 

118 

31.0 

30.3 

JTily-Sept. 

1,936 

1,631 

Season 

6,956 

6,068 

31.5 

30.3 

1/  Data  are  for  4-week  (28-day)  periods  to  facilitate  comparisons.  Equivalent  cases  24  No.  2 cans... 
432  ounces  per  case. 
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CANNED  S/S  PINEAPPLE-GRAPEFRUIT  DRINK 

Consumer  Purchases,  Expenditures  and  Prices  Paid 


1960  1961  1962  1963 

♦crop  years  beginning  OCTOBER. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  9 NEG.  ERS  1749  ECONOMIC  RESEARCH  SERVICE 


Table  9« — GANMED  SINGLE  STRENGIH  PINEAPPLE -GRAPEFRUIT  DRINK:  Consumer  purchases,  percentage  of  families 

buying,  purchase  per  buying  family,  and  average  prices  paid,  October  I96I  to  date,  with  comparisons 


Period  1/ 

Total  purchases 

: Proportion  of 

: families  bvying 

: Purchase  per 

: buying  family 

: Prices  paid  per 

: 46-ounce  can 

1962- 

: 196I- 

: Average 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: 1962-  : 

1961- 

: Average 

1963 

: 1962 

: 1958-61 

: 1963 

: 1962 

: 1963 

: 1962 

: 1963  : 

1962 

: 1958-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

1,159 

1,156 

976 

7.5 

7.9 

122 

117 

26.5 

27.5 

29.0 

Nctv. 

923 

970 

892 

6.5 

7.2 

112 

109 

27.7 

28.0 

29.3 

Dec. 

855 

875 

900 

5.9 

6.3 

115 

112 

27.5 

28.3 

28.8 

Oct. -Dec. 

2,937 

3,001 

2,768 

Jan. 

1,589 

1,233 

1,145 

9.7 

7.8 

129 

126 

26.3 

27.2 

28.6 

Feb. 

l,7!i-Q 

1,238 

1,259 

10.5 

8.2 

130 

120 

26.6 

27.1 

28.3 

Mar. 

1,746 

1,255 

1,218 

11.0 

7.7 

125 

129 

26.9 

26.8 

28.2 

Jan. -Mar. 

5,075 

3,726 

3,622 

Apr. 

1,606 

1,153 

1,154 

9.7 

7.5 

130 

122 

27.7 

27.0 

28.2 

May 

1,701 

1,120 

1,120 

10.5 

7.4 

128 

120 

27.6 

27.5 

28.2 

June 

1,485 

1,249 

1,176 

9.5 

7.6 

122 

130 

28.2 

26.4 

28.0 

Apr . -June 

4,792 

3,522 

3,450 

July 

1,504 

1,253 

1,240 

9.6 

8.0 

122 

124 

28.5 

26.4 

27.8 

Aug. 

1,067 

1,108 

6.8 

124 

26.9 

28.0 

Sep. 

1,077 

1,017 

6.9 

123 

27.0 

28.4 

July -Sept. 

3,397 

3,365 

Season 

13,646 

13,205 

27.1 

28.4 

^ Data  are  for  4-week  (25-day)  periods  to  facilitate  ccmipaxiBons . Equivalent  cases  24  No.  2 cans... 
k32  ounces  per  case. 
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CAHNED  GRAPEFRUIT  SECTIONS 

Consumer  Purchases^  Expenditures  and  Prices  Paid 


1960  1961  1962  1963 


♦crop  years  beginning  OCTOBER. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  10  NEG.  ERS  1750  ECONOMIC  RESEARCH  SERVICE 


Table  10.— CAMMED  GRAPEFRUIT  SECTIOMS:  Consumer  purchases,  percentage  of  families  buying,  purchase  per 

buying  family,  and  average  prices  paid,  October  1961  to  date,  with  comparisons 


Period 

Total  purchases 

: Proportion  of 

: families  buying 

Purchase  per 
buying  family 

Prices  paid  per 
Mo.  303  can 

1962- 

: 1961- 

: Average 

: 1962- 

: 1961- 

1962- 

: 1961- 

1962- 

: 1961-  : 

Average 

1963 

: 1962 

: 1957-61 

: 1963 

: 1962 

1963 

: 1962 

1963 

: 1962  : 

1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ovttices 

Cents 

Cents 

Cents 

Oct. 

285 

357 

311 

4.5 

5.3 

55 

60 

20.1 

19.8 

20.0 

Nov. 

182 

251 

249 

3.3 

3.7 

49 

61 

21.2 

20.2 

20.3 

Dec. 

201 

174 

192 

3.3 

3.2 

54 

49 

20.3 

20.8 

20.5 

Oct . -Dec . 

668 

782 

752 

Jan. 

228 

252 

245 

3.8 

4.0 

52 

56 

21.3 

19.9 

20.2 

Feb. 

223 

237 

239 

3.8 

3.7 

53 

56 

22.5 

20.0 

20.2 

Mar. 

219 

244 

225 

3.9 

3.7 

48 

58 

22.9 

20.3 

20.4 

Jan.-Ifer. 

670 

733 

709 

Apr. 

182 

201 

227 

3.4 

3.5 

47 

50 

23.3 

20.  4 

20.3 

May 

223 

214 

233 

3.9 

3.6 

49 

53 

23.8 

20.2 

20.4 

June 

223 

233 

255 

3.9 

3.6 

51 

58 

^.5 

20.5 

20.5 

Apr . - June 

628 

648 

715 

July 

204 

232 

264 

3.4 

3.7 

51 

55 

24.7 

20.6 

20.7 

Aug. 

221 

253 

3.5 

56 

20.7 

20.4 

Sep. 

256 

284 

3.8 

60 

20.1 

20.4 

July-Sept. 

709 

801 

Season 

2,872 

2,977 

20.3 

20.4 

2/  Data  are  for  ll-week  (28-day)  periods  to  facilitate  comparisons.  Equivalent  cases  2^)-  No.  2 cans... 
480  ounces  per  case. 
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Table  11. --MISCELLANEOUS  CANNED  SINGLE-STBENGTH  JUICES:  Consumer  purchases,  percentage  of  families  buying, 

purchase  per  buying  family,  and  average  prices  paid,  October  I961  to  date,  with  comparisons  ^ 


Period  2/ 

Total  purchases 

: Proportion  of 

: families  bvylng 

: Purchase  per 

: buying  family 

; Prices  paid  per 

: 46-ounce  can 

1962- 

: 1961- 

: Average 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: Average 

1963 

: 1962 

: 1957-61 

: 1963 

: 1962 

: 1963 

: 1962 

: 1963 

: 1962 

: 1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

1,380 

1,542 

1,498 

15.9 

17.3 

68 

72 

35.8 

36.9 

Nov. 

i,4n 

l,4l6 

l,4l6 

17.1 

16.9 

65 

67 

35.3 

36.8 

— 

Dec. 

1,437 

l,4l6 

1,417 

17.0 

17.2 

67 

66 

35.2 

36.8 

— 

Oct. -Dec. 

4,228 

4,37^^ 

4,331 

Jan. 

1,576 

1,505 

1,540 

17.9 

17.5 

69 

68 

35.9 

36.7 

... 

Feb. 

1,750 

1,479 

1,569 

19.6 

18.0 

70 

66 

36.9 

36.1 

Mar. 

1,812 

1,465 

1,622 

19.8 

17.5 

72 

67 

37-4 

36.1 



Jan. -Mar . 

5,138 

4,449 

4,731 

Apr. 

1,755 

1,511 

1,611 

19.7 

17.5 

70 

68 

37.4 

36.1 

... 

May 

1,682 

1,594 

1,678 

19.7 

18.8 

67 

67 

37.7 

34.6 



June 

1,681 

1,544 

1,573 

19.7 

18.6 

67 

66 

38.0 

35.1 



Apr . -June 

5,118 

4,649 

4,862 

Judy 

1,682 

l,48o 

1,494 

19.5 

17.8 

67 

66 

38.2 

35.0 

Atig. 

1,477 

1,390 

17.6 

66 

34.6 



Sep. 

1,357 

1,355 

16.6 

65 

34.7 



July-Sept. 

4,314 

4,239 

Season 

17,786 

18,163 

35.8 

... 

All  canned  juices  other  than  orange,  grapefruit,  pineapple,  prune  and  tomato.  2/  Data  are  for 
4-week  (28-day)  periods  to  facilitate  comparisons.  Equivalent  cases  24  No.  2 cans... 432  ounces  per  case. 


Table  12.  — MISCELLANEX3US  CANNED  FRUIT  DRINKS:  Consumer  purchases,  percentage  of  families  buying,  purchase 

per  buying  family,  and  average  prices  paid,  October  I96I  to  date,  with  comparisons 


Period  y 

Total  purchases 

: Proportion  of 

: families  btying 

: Purchase  per 

: buying  family 

Prices  paid  per 
46-ounce  can 

1962- 

: 1961- 

: Average 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

1962- 

: 1961- 

: Average 

1963 

: 1962 

: 1959-61 

: 1963 

: 1962 

: 1963 

: 1962 

1963 

: 1962 

; 1959-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ovuices 

Cents 

Cents 

Cents 

Oct. 

1,487 

1,449 

10.9 

10.9 

111 

109 

33.9 

34.0 

34.7 

Nov. 

1,498 

1,366 

1,322 

11.0 

11.0 

108 

100 

34.2 

35.1 

35.2 

Dec. 

1,508 

l,4o4 

1,326 

11.2 

10.9 

106 

103 

34.4 

35.1 

35.1 

Oct. -Dec. 

4,538 

4,257 

4,097 

Jan. 

1,864 

1,634 

1,467 

13.0 

12.5 

113 

io4 

33.7 

34.6 

34.9 

Feb. 

2,169 

1,688 

1,571 

14.5 

12.3 

118 

109 

34.3 

34.8 

34.8 

Mar. 

2,204 

1,812 

1,609 

15.0 

12.1 

115 

119 

34.0 

34.6 

34.8 

Jan. -Mar. 

6,237 

5,134 

4,647 

Apr. 

2,494 

1,885 

1,764 

16.8 

13.7 

116 

109 

33.3 

34.5 

34.6 

May 

2,545 

2,230 

2,031 

16.6 

14.9 

120 

119 

33.5 

33.9 

33.9 

Jxme 

2,674 

2,124 

2,166 

17.9 

14.6 

117 

115 

33.3 

33.7 

33.8 

Apr . -June 

7,713 

6,239 

5,961 

July 

3,025 

2,060 

2,021 

19.0 

14.5 

124 

11.2 

32.8 

33.2 

33.4 

Aug. 

1,823 

1,821 

13.0 

111 

33.4 

33.7 

Sep. 

1,727 

1,709 

11.9 

Il4 

33.8 

33.9 

July-Sept. 

5,610 

5,551 

Season 

21,240 

20,256 

34.2 

34.3 

y All  fruit  drinks  other  than  orange  and  pineapple -grapefruit.  2/  Data  are  for  4-week  (28-day) 
periods  to  facilitate  comparisons.  Equivalent  cases  24  No.  2 cans... 432  ounces  per  case. 
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Table  I3. — TOTAL  GAUMED  SINGLE-STRENGIH  JUICES:  Consumer  purchases,  percentage  of  families  buying,  purchase 

per  buying  family,  and  average  prices  paid,  Octobef  I561  to  date,  with  comparisons 


Period  y 

Total  purchases 

: Proportion  of 

: families  bvying 

: Purchase  per 

: buying  family 

Prices  paid  per 
46- ounce  can 

1962- 

: 1961- 

• Average 

: 1962- 

: 1961- 

; 1962- 

: 1961- 

: 1962- 

: 1961- 

: Average 

1963 

: 1962 

• 1957-61 

: 1963 

: 1962 

: 1963 

: 1962 

: 1963 

: 1962 

: 1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

6,565 

6,540 

6,732 

40.7 

40.5 

127 

130 

33.2 

34.5 

Nov. 

6,561 

6,172 

6,495 

42.1 

40.5 

123 

122 

33.3 

34.7 

Dec. 

6,347 

6,438 

6,152 

41.2 

41.5 

122 

124 

33.4 

34.8 

Oct. -Dec. 

19,473 

19,150 

19,379 

Jan. 

7,538 

6,956 

6,931 

45.5 

47.8 

130 

116 

33.4 

34.5 

Feb. 

6,974 

6,94o 

47.1 

44.3 

133 

126 

34.0 

34.4 

Mar. 

8,512 

6,955 

7,015 

47.9 

43.3 

l4o 

128 

34.5 

34.1 

Jan. -Mar. 

23,987 

20,885 

20,886 

Apr. 

7,640 

6,666 

6,875 

45.7 

42.3 

131 

125 

35.1 

34.1 

May 

7,442 

6,745 

6,817 

44.9 

42.6 

130 

126 

34.8 

33.6 

June 

7,053 

6,349 

6,454 

43.6 

41.8 

127 

120 

35.4 

34.1 

Apr . -June 

22,135 

19,760 

20,146 

July 

6,433 

5,896 

6,013 

41.7' 

39.5 

120 

118 

35.9 

34.4 

Aiig. 

5,855 

5,892 

38.4 

121 

33.7 

Sep. 

5,882 

5,995 

38.4 

121 

33.8 

July -Sept. 

17,633 

17,900 

Season 

77,428 

78,311 

34.2 

— 

I 1/  Data  are  for  4-week  (28-day)  periods  to  facilitate  canpariBons . Equivalent  cases  24  Wo.  2 cans 

432  ounces  per  case. 


Table  l4. --TOTAL  GAUMED  SINGLE-STEEMGTH  FRUIT  DRINKS:  Consumer  purchases,  percentage  of  families  buying, 

purchase  per  buying  family,  and  average  prices  paid,  October  I961  to  date,  with  comparisons 


Period  y 

Total  purchases 

: Proportion  of 

: families  buying 

: Purchase  per 

: buying  family 

Prices  paid  per 
46-ounce  can 

1962- 

1963 

: 1961- 
: 1962 

: Average 

: 1959-61 

: 1962- 
: 1963 

: 1961- 
: 1962 

: 1962- 
: 1963 

: 1961- 
: 1962 

: 1962- 
: 1963 

: 1961- 
: 1962 

: Average 

: 1959-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

3,304 

3,101 

2,858 

18.9 

18.7 

138 

133 

30.7 

31.3 

32.0 

Nov. 

2,905 

2,736 

2,577 

17.5 

18.2 

131 

121 

31.7 

32.2 

32.8 

Dec. 

2,859 

2,702 

2,635 

17.4 

17.6 

130 

123 

31.8 

32.5 

32.3 

Oct. -Dec. 

9,068 

8,539 

8,070 

Jan. 

4,176 

3,523 

3,235 

22.2 

21.4 

148 

131 

30.4 

31.6 

31.8 

Feb. 

4,594 

3,505 

3,362 

23.9 

20.5 

151 

136 

30.9 

31.8 

31.9 

Mar. 

4it03 

3,601 

3,4o8 

25.5 

20.0 

145 

143 

30.9 

31.6 

31.7 

Jan. -Mar. 

13,473 

10,629 

10,005 

Apr. 

5,075 

3,708 

3,558 

26.4 

21.3 

151 

138 

30.9 

31.6 

31.7 

May 

5,169 

4,000 

3,758 

26.5 

22.3 

153 

142 

31.0 

31.7 

31.7 

June 

5,035 

4,023 

4,027 

26.4 

22.5 

i49 

142 

31.3 

30.9 

31.3 

Apr . -Jiane 

15,279 

11,731 

11,343 

July 

5,600 

4,054 

4,007 

28.0 

22.6 

156 

142 

31.1 

30.5 

30.8 

Aug. 

3,506 

3,486 

20.0 

139 

30.8 

31.1 

Sep. 

3,383 

3,233 

19.1 

l4o 

31.2 

31.5 

July -Sept. 

10,943 

10,726 

Season 

41,842 

4o,l44 

31.4 

31.7 

"y  Data  are  for  4-week  (28-day)  periods  to  facilitate  ccanparisons . Equivalent  cases  24  No.  2 cans.. . 


432  ounces  per  case. 
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l^ble  15. REFRIGEEBATED  CITRU3  SALADS  AND  SECTIONS:  Consxaner  pvxrchases,  percentage  of  families  buying^ 

purchases  per  buying  family,  and.  average  prices  paid,  October  I962  to  date  \J 


Orange  and  Grapefruit  Sections 

Grapefruit  Sections 

Period  ^ 

Total 

Purchases 

Proportion 
of  families 
buying 

Purchases 
per  buying 
family 

: Prices 
:paid  per 
: 32-OZ. 

: Jar 

Total  : 
Purchases  : 

Proportion  • Purchases  * 
of  families!  per  buying 
buying  * family  * 

: : Jar 

1,000 

1,000 

Gallons 

Percent 

Ounces 

Cents 

Gallons 

Percent  Ounces 

Cents 

Oct. 

156 

1.0 

38.4 

63.6 

14 

0.1  36.3 

55.5 

Nov. 

182 

0.9 

46.9 

60.0 

15 

0.1  33.9 

57.5 

Dec. 

142 

0.8 

43.0 

63.1 

u 

— 

— 

Oct. -Dec. 

480 

29 

Jan. 

151 

0.8 

47.5 

66.2 

9 

0.1  41.8 

61.3 

Feb. 

151 

0.8 

43.4 

69.1 

31 

0.2  43.0 

58.1 

Mar. 

173 

0.9 

43.7 

71.9 

18 

0.1  38.2 

64.3 

Jan. -Mar. 

475 

58 

Apr. 

156 

0.8 

47.7 

74.1 

u 

— 

— 

May 

147 

0.8 

45.9 

77.3 

If 



— 

Jun. 

100 

0.5 

48.7 

77.2 

u 

...  

• •• 

Apr.-Jun. 

403 

Jul. 

Aug. 

68 

0.3 

48.6 

82.4 

ll 

t 

— 

Sep. 

Jul. -Sep. 

Season 

Other  Cltzois  SeOads 

ToteG.  Salads  euid  Sections 

Total 

Purchases 

^Proportion 
of  families 
buying 

Purchases  * 
per  buying:P®id 
family  ' 32-oz. 

^ ; Jar 

Total 

Purchases 

• Proportion  • 

• of  families  * 

• buying  • 

Purchases 
per  buying 
family 

1,000 

1,000 

Gail  ons 

Percent 

Ounces 

Cents 

Gallons 

Percent 

Ounces 

Oct. 

l4l 

0.8 

40.1 

61.9 

311 

1.8 

42.1 

Nov. 

197 

1.1 

41.5 

62.4 

394 

2.0 

47.0 

Dec. 

175 

1.0 

40.6 

61.5 

317 

1.7 

45.2 

Oct. -Dec. 

513 

1,022 

Jan. 

135 

0.9 

34.6 

62.5 

295 

298 

l-I 

42.4 

Feb. 

116 

0.7 

37.5 

71.4 

1.6 

45.4 

Mar. 

95 

0.6 

36.9 

72.4 

286 

1.6 

42.5 

Jan. -Mar. 

346 

879 

Apr. 

125 

0.8 

36.2 

75.7 

281 

1.4 

47.2 

May 

103 

0.7 

36.1 

75.0 

250 

1.4 

43.2 

Jun. 

70 

0.5 

34.8 

77.3 

170 

1.0 

44.1 

Apr.-Jun. 

298 

701 

Jul. 

75 

0.6 

29.3 

79.0 

143 

0.9 

37.2 

Aug. 

Sep. 

Jul. -Sep. 

Seeison 

^ Ihese  estimates,  ll}:e  all  others  in  this  report,  are  based  on  sample  data,  arvi  are  subject 
to  sampling  errors.  Because  of  the  small  number  of  families  buying  refrigerated  salads  and  sections, 
these  estimates  peurticularly  should  be  used  with  caution. 

2/  Data  are'^drt-week  (28-day)  periods  to  facilitate  ccmoparlsons . 

3/  Too  few  buyers  to  permit  analysis. 
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Tlable  l6. — FRESH  ORANGES:  Consumer  purchases,  percentage  of  families  buying,  purchases  per  buying 

family,  and  average  prices  paid,  October  I962  to  date,  with  comparisons 


Period  y 

Total  purchases 

: Proportion  of 

: families  buying 

: Purchase  per 

: buying  family 

Prices  paid  per 
Dozen 

1962- 

1963 

: 1959 

: i960 

: Average 

: 1954-56 

: 1962- 
: 1963 

: 1959 
: i960 

: 1962- 
: 1963 

: 1959 

: i960 

1962- 

1963 

: 1959  : 

: i960  : 

Average 

1954-56 

1,000 

1,000 

1,000 

Doz, 

Doz. 

Doz. 

Percent 

Percent 

Oranges 

Oranges 

Cents 

Cents 

Cents 

Oct. 

12,888 

22,954 

28,570 

15.3 

25.5 

18.4 

21.7 

62.4 

52.6 

44.2 

Nov. 

24,791 

33,469 

42,982 

27.9 

33.7 

19.5 

23.0 

48.6 

45.2 

37.5 

Dec. 

42,444 

48,925 

57,708 

41.5 

44.4 

22.4 

27.4 

49.4 

43.4 

37.9 

Oct. -Dec. 

80,123 

105,348 

129,260 

Jan. 

27,332 

48,506 

51,049 

31.8 

43.0 

18.8 

27.5 

67.3 

45.9 

39.9 

Feb. 

25,296 

48,592 

53,450 

29.5 

43.4 

18.7 

26.2 

72.9 

49.6 

40.9 

Mar. 

20,699 

42,941 

50,259 

25.6 

40.6 

17.7 

25.6 

74.6 

51.8 

43.0 

Jan. -Mar . 

73,327 

140,039 

154,758 

Apr. 

18,016 

35,817 

48,090 

22.5 

36.7 

17.5 

22.4 

77.4 

53.7 

44.8 

May 

16,790 

29,927 

43,252 

20.8 

31.8 

17.6 

22.8 

75.3 

51.3 

47.4 

June 

13,997 

21,441 

31,128 

17.4 

23.9 

17.5 

20.9 

68.6 

54.2 

47.8 

Apr. -June 

48,803 

87,185 

122,470 

July 

12,232 

14,214 

26, 665 

14.3 

14.8 

18.5 

22.0 

61.0 

54.6 

45.4 

A\]g. 

11,182 

23,266 

12.1 

21.7 

56.5 

45.2 

Sep. 

12,916 

22,788 

13.6 

21.6 

54.1 

46.2 

July -Sept. 

38,312 

72,719 

Season 

370,884 

479,207 

50.0 

42.6 

y Data  are  for  4-week  (28-day)  periods  to  facilitate  ccmiparisons. 


Table  I7.— FRESH  GRAPEFRUIT:  Consumer  purchases,  percentage  of  families  btiying,  pvurcheise  per  buying 

family,  and  average  prices  paid,  October  I962  to  date  with  comparisons 


Period  l/ 

Total  purchases 

: Proportion  of 

: families  bvylng 

: Purchase  per 

: buying  family 

Prices  paid  per 
Dozen 

1962- 

1963 

: 1959 
: i960 

: Average 

: 1954-56 

: 1962- 
: 1963 

: 1959 
: i960 

: 1962-  : 
: 1963  : 

1959 

1960 

1962- 

1963 

: 1959 
: i960 

: Average 

: 1954-56 

1,000 

Doz. 

1,000 

Doz. 

1,000 

Doz. 

Percent 

Percent 

Grape- 

fruit 

Grape- 

fruit 

Cents 

Cents 

Cents 

Oct. 

Nov. 

Dec. 

Oct. -Dec. 

5,796 

10,570 

11,349 

27,715 

7,632 

10,234 

11,023 

28,889 

5,288 

10,l4l 

n,968 

27,397 

17.1 

24.7 

23.7 

22.1 

25.6 

25.1 

7.4 

9.4 
10.5 

8.0 

9.2 

10.6 

96.5 

87.4 

88.4 

93.0 

86.1 
83.4 

96.8 

82.4 

78.5 

Jan. 

Feb. 

Mar. 

Jan. -Mar. 

9,217 

10,191 

9,963 

29,371 

13,533 

14,486 

l4,lo6 

42>125 

13,633 

15,882 

15,092 

44,607 

21.2 

22.6 

21.8 

28.9 

29.5 

29.1 

9.5 

9.9 

10.0 

11.0 

12.0 

11.8 

106.2 

106.8 

108,6 

83.9 

82.6 

85.2 

77.4 

74.3 

77.7 

Apr. 

May 

J\ine 

Apr . -June 

8,933 

5,946 

2,663 

17,542 

11,086 

6,769 

3,422 

21,277 

13,100 

9,571 

5,334 

28,005 

19.4 

15.0 

8.7 

23.8 
18.2 

10.8 

10.0 

8.6 

6.7 

n.o 

9.1 

7.6 

115.6 

133.2 

163.5 

94.1 

107.3 

116.3 

82.1 

91.5 

99.9 

July 

Aug. 

Sep. 

July-Sept. 

765 

1,669 

1,221 

1,156 

4,046 

2,671 

1,514 

1,691 

5,876 

3.2 

5.4 

3.7 

3.7 

5.3 

7.0 

7.4 

7.2 

167.4 

119.4 

126.8 

129.7 

105.9 

111.4 

112.7 

Season 

96,337 

105,885 

90.5 

83.0 

1/  Data  are  for  4-week  (28-day)  periods  to  facilitate  con^arisons . 
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Based  on  prices  paid  per  specified  size  of  container:  frozen  concentrated  juices,  6-ounce;  chilled  orange  juice  and  prune  juice 
32-ounce;  all  others,  46-ounce.  2/  Data  are  for  4-week  (28  day)  periods  to  facilitate  comparisons. 
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Table  20. --Buying  family  expenditures  for  citrus  fruit,  juices,  drinks,  and  other  products,  October  I962  to  date  with  comparisons 


ai 


I 

0)  01  -p  o 

C »H  »H 
2 05  :3  -p 
cd  ^ Sh  o 
O t}D  Ch  (U 


i -p 

CO 

Pi  *H 

G 3 

u 

u u 

bD 

CO 

<y 

rG 

bO 

CO 

G 

(U 

cd 

u 

u 

0 

1 10 

H 

0)  o 

O QJ 

CO  a 


I 

I 0)  <u  -p 

4>  rH  ft 

C ft  03  3 
H ft  h 
ft  o3  M tH 


d> 

M 

H 

g 

o 


I CO 
H ^3 
(D  O 
O .0) 
CO  G 


o 

E^ 


<U 

G 

g 


t o; 
(U  H 
G a 

•H  Pi 
pLn  Cd 


I 

0)  -P 

Pi  *H 

cd  G 


(U 

bO 

G 

03 

G 

O 


G P> 
o3  'd  G 
<U  G O 

03  a 


^ t-oo 
E-vO 


0\  O ^ H OJ  IJN 

VO  t^- i>-  <2)  VO  c—  tr- i>- c^ 


OJ 

VO 


VO 

ON 


CVJ  VO  -d- 
VO  VO 

b-  fDp+ 
t— CO  ® 

VO  H Pd- 
CO  CO  t- 

0 CO  CO 
t- 1>“ 

LTS  OV 

CT\CO  OV 

irvco  H 
0 0 H 

rH  rH  rH 

0 Crpi- 
0 (TV  ON 

• • • 

rH 

0 OJ 
0 0 (Tn 

rH  rH 

H LTV 
0\C0  CO 

O-d*  CO 
OV  CT\  OV 

LTNCO  LfV 
<0\  CJV  CT\ 

^ CO  LA 
OV  (OV  OV 

HVO  (ON 
® t- 

CO  CO  0 
^-co  CT\ 

CVJ  CO  .d- 
CO  CO  ^ 

rH  rH  -d 
CO  CO  o!) 

0 VO  OV 
VO 

-d*  H irv 
C— 

rH  rH  LTV 
l>- 

H 00  (M 

VO  H H 
t-®  ® 

rH  -d"  rH 
CO  ^ CO 

t^-d' 

pd-  H 0 

C-  C-® 

t^cvj^ 
OV  CJV  ON 

t^-d- 
CO  OV  Ov 

CO  CVJ  Ov 
OV  OVCO 

(O  ® CN 
00  CO  CO 

CO  -d*  CO 
LTV  UTv  l/\ 

l/v  rH  CM 
LTV  LTV  LTV 

-d"  rH  0 

irV  LTV  LfV 

0 0 OV 
LA  LA.d- 

LTNVD 
ir\  LTV  IPv 

VO  00  uv 
LTV  irv  irv 

L/^ 

irvuv  LA 

-d-  u^vo 

LA  LA  LA 

VO  00 

000 

pH  rH  rH 

1.07 

1.00 

1.01 

t--  UN  LTN 

(TN  0 0 

* r-j  rH 

t-  CM  ® 
000 

rH  rH  rH 

OV  CVJ 

VO  irwo 

Q t-  CM 

VO  irvvo 

ON  (D  H 

UN  25® 

-d-  CO  CVJ 
LA  VO 

t*"  t*-  CTS 
VO  VO  VO 

LA  0 LA 
VO  t— VO 

VO  VO  CO 
VO  VD  VO 

00  rH  ro 
CO  00  CO 

f-  0 (D 
t-CO  CO 

CVJ  CO  VO 
CO  t- 

CVJ  0 (Ov 
b-  l>-vo 

CO  UNrH 
pj"  -d" 

r— J 1— I rH 

CO  CO  0 
CVl  CVJ  CO 

rH  rH  rH 

CM  ® Pd- 
OJ  H H 

rH  rH  i—J 

CVJ  fO  LA 
rH  rH  rH 

rH  rH  rH 

CO  CVJ  <M 
LfV  LTV  irv 

H rH  rH 

CO  CO  LTV 
LfV-d*  -d- 

rH  rH  rH 

-d-  coo 

CO  CO  CO 
rH  r-J  rH 

0 0 H 

CO  CO  CO 
rH  rH  rH 

October 

November 

December 

January 

February 

March 

April 

May 

June 

July 

August 

September 

OV  LP>  OV 
VO  VO  VO 


O LTV  OV  OV  0000  0\ 

C' — t—  \0  VO  t*— 


^ SQ  Q VO  UN  H ^ 

tr—  CT\  ononov 


VO  ON  CVJ 
on  ON 


CVJ  o o 

On  (ON  C7N 


CVJ  o o 

CO  CO  CO 


o c 

t^v 


CO  o CVJ 
CO  00  CO 


00^ 

VO  VO  2) 


00  O CQ 
IN-  IN- 25 


UN  o 00  O 

O H H H H 


( — I (— I r— I I— I 


I ON 
> VO 


ON  (ONI^ 
(ON  ON  O 


CVJ  00 
VO  VO  VO 


00  CVJ  CO  H to  CVJ  UN 

CTn  O 000  O 

• • « • • • • 

r-I  I— I (—1  I— I rH 


toco  UN  ^00  UN 
CD  ® CO  ® CO  ® 


^uN  ro  CO  in-UN  VO 

t— 1~-  t—  t— t— t—  t— 


CJN  t--:t  CVJ  CVJ 

®®  b-  t—  t—  t—  t— 


CVJ  CJNOO  UNCO  UN  OCOCO  ^ 

ONCO  ® CJN  CJN  o OONON  ^ 

• ••  •••  • 

rH  I— i 


CO  o H -d-VO  CJN  t--  UN  UN  VO 

UN  UN  UN  UNUN  UN  UN  UN  UN  UN 


in-cjn  (d  VO  VO  VO  ^ 

UNUN  VO  UN  UN  UN  UN 


CVIOO  CO  VO  UN  VO  t— 

O (On  ON  On  (ON  (On  (On 


CVJ  t-  H H O VO  W 
VO  VO  f— t-vo  VO 


(OCQ  (TN  CO  CO  Q 

VO  25  t—  t—  t—  t—  ® 


^ ro  (On  ro  >-J  cQ  O 

I^C^®  CO  CON®  CO 


OrHVO  Ht—  UN  t— HH  O 

00  CVJ  CVJ  mco.d-  Pl- 

f— IrHi— I rHrdr— I (— Ji— IrH  rH 


CVICVILTN  CJN®UN  i-JVOCVJ  H 

OOCntD  ^UNUN  VOVOt—  t— 

iHr-IrH  fHi— Jrd  Jr-IrH  rH 


CO 

U 

VD 

U OJ 

1 

<D  ,0 

CVJ 

rO  a 

VO 

0 <u 

C7V 

■p  > 

rH 

0 0 

0 s 

cd  G . 

S ^ 


rH 

*H  (U 

^ ;S  h) 


0) 

-p  'a 

CO  (D 

S ft 

3 3 (U 
P)  < CQ 


O (^ 


- 32  - 


Talsle  21.— SUMMARY:  Volume  and  distribution  of  consumer  purchases,  percentage  of  families  buying,  and  average  prices  paid  for  citrus  fruit 

juices,  drinks  and  other  products,  July  1963  with  comparisons  iV 
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^ Data  are  for  4-week  (28-day)  periods.  2/  Equivalent  cases  24  No.  2 cans... 432  ounces  per  case,  except  480  ounces  for  grapefruit 
sections.  ^ Includes  single -strength  equivalent  of  frozen  concentrates  and  case  equivalent  of  chilled  orange  juice.  \J  Comparative  da- 
are  for  July  i960.  * Per  6-ounce  serving. 


“ 3^  - 


SHARE  OF  HOUSEHOLD  MARKET- JUICES  AND 
CANNED  FRUIT  DRINKS 
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CONSUMER  EXPENDITURES  FOR  JUICES  AND  CANNED  FRUIT  DRINKS 
BASED  ON  PRICES  PAID  FOR  USUAL  SIZE  OF  CAN 
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